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About Poxel

 Biopharmaceutical company developing innovative first-in-class drugs with a primary
focus on Type 2 diabetes

 Develop drug candidates to clinical proof of concept before partnering with
pharmaceutical partners, which will be responsible for late clinical development and 
commercialization stages

 Strong reliability on partnerships to feed and progress the pipeline
 Operates completely independently as a lean organization with strong in-house drug

development expertise
Series A Financing to Accelerate Pipeline Development

Company Origin

Preclinical Research ServicesMetabrain Research

Poxel Product Development Program and R&D portfolio management

2008



3

Products and Team

The management team has an integrated strategic and operational view of the product value chain, from 
research to marketing:

– Covering the total product life cycle

– Anticipating and focusing streamline development up to proof of clinical concept to allow out-
licensing deals

– Triggering one purpose: full quality management to mitigate risks associated to innovative products 
development

Poxel products target metabolic diseases, providing:

An innovative and disease modifying mechanism of action

A combined activity on glucose metabolism and other cardiovascular risk factors (lipid disorders and 
obesity)

 An improved safety profile compared to currently available therapies
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Business Model

Product Development Collaboration
Exit Route in Phase II clinical proof of concept

Pipeline Feed Route

NCE 
Dev.

Management

Portfolio 
Dev.

Management

Business 
Dev. & 

Marketing

Poxel

 Merck Serono
 INSERM
 Academics
 In-Licensing from 

Cies

1 NCEs platforms

 CROs

Services2

 “Big” and “Mid-
size” Pharma

Exit3
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Type 2 Diabetes Epidemiology

More than 2-fold increase in 30 years !!

 30% of obese people

 High prevalence in emerging countries adopting western 

life style

 Elderly people increasing in western countries

 Increased prevalence in young people due to settled way 

of life and high calories food intake

Diabetes Prevalence Worldwide 
(source IDF)

2000 : 170 million people
2030 : 366 million people
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Type 2 Diabetes: an Ever 
Attractive Market

Europe*             2007            2017
Total prevalent
population           28,281,100        31,109,700   +10%
T2DM treated       12,728,800        14,631,100  +19%
Market ($MM)          $3,618               $5,344      +52%

US                        2007       2017
Total prevalent
population           23,493,200      27,722,700  +18%
T2DM treated       14,103,300      20,027,800  +25%
Market ($MM)          $10,898        $17,573      +61%

Japan                2007            2017
Total prevalent
population           12,033,500        12,996,400    +8%
T2DM treated        5,932,800          7,096,600    +14%
Market ($MM)          $1,795                  $1,851    +35%

* F, G, UK, I, Sp

Source: Decision Base 2009
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 T2DM is an non cured disease

 People die from CV complications

Still a Lot of Unmet Needs

Drug that 
improve glycemic 

control

Drug that do not 
cause 

hypoglycemia

Drug that do not 
cause weight gain

Drug with disease 
modifying activity 

Drug that target 
complementary 

pathway

Unmet needs in the 
treatment of the 

disease

Source : Decision Resources Pharmacor Type 2 Diabetes  2009
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Poxel Current Pipeline
CommentsHit to Lead PC Ph I Ph II III M

Imeglimin

AMPK

GLP-1

FXR

11b-HSD1

GKA

Poxel Business Model

Lead Op. Notes

• Clinical PoC demonstrated in two                       
phase 2a trials  
• Efficacy similar to reference metformin
with an improved safety
• Oral formulation

• Small molecule
• Oral formulation

• Attractive target for treating hyper-
triglyceridemia, T2DM, 
•,Also leverage for anti-infectious disease

• 1st-in-class 
• Direct AMPK activator
• Glycemic and lipid levels decrease
• Oral formulation

• Tackles T2DM
• Original mode of action

• Targets key organs involved in the control 
of energy balance
• Very robust antidiabetic activity
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 1st  Representative of a new class, the Glimins

 An innovative mechanism: target the 3 key defects of diabetes:
– Insulin resistance

– Overproduction of glucose by the liver

– Insulin deficiency from pancreatic beta cells

 An efficacy comparable to gold standard Metformin

Imeglimin Target Product Profile
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• An excellent safety and tolerability profile

• An appropriate treatment for sensitive populations (renal impairment, 
elderly and pediatric populations)

• A combinable drug to other anti-diabetic treatments, to insulin and to 
treatments for co-morbidities

=> All claims translating into an enhanced benefit/risk ratio

Imeglimin Target Product Profile

Phase IIa study Placebo Imeglimin low Imeglimin high Metformin 850

Patient with TEAE
Number (%)

11/33 (33%) 5/31  (16%) 6/31 (19%) 13/33 (39%)



11Products expected to be replaced by Imeglimin [products >5% shown]

25%

20% of physicians think 
Imeglimin will be another 

option in their 
armamentarium

22% 30% 16% 39% 38%Cumulated % 
per class:

1% 5% 16% 3% 20%

Imeglimin is Expected to Take Shares from Metformin, 
SU and TZDs in the Current Environment



Head Office:
200 avenue Jean Jaurès
69007 Lyon
France

Tel: +33 4 37 37 20 10
Fax: +33 4 37 70 88 15

contact@poxelpharma.com

www.poxel.com
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